Media Marketing Plan for Selpay: July to September 2023

Objective: The primary goal of this media marketing plan is to increase brand awareness, attract new users, and drive user engagement for Selpay, a digital payment platform. The plan will cover four major platforms: Email, Facebook, Instagram, and Google. The allocated budget for this three-month campaign is #200,000.

1. Email Marketing (Budget: #50,000)

Email marketing is an effective way to reach existing customers and potential users. The focus will be on personalized and engaging content to drive conversions.

a. Newsletter Campaigns: Create a bi-weekly newsletter highlighting new features, user success stories, and promotional offers to existing users and subscribers.
b. Drip Campaigns: Set up a series of automated drip campaigns to nurture leads and guide them through the onboarding process.
c. Personalization: Utilize customer data to send personalized emails based on user behavior and preferences.
d. A/B Testing: Regularly conduct A/B tests to optimize email subject lines, content, and CTAs for better engagement.

2. Facebook Marketing (Budget: #70,000)

With a large user base, Facebook is an essential platform for reaching a broader audience. The focus will be on both organic and paid campaigns.

a. Content Creation: Develop engaging posts, graphics, and videos that showcase the benefits of using Selpay.
b. Sponsored Posts: Boost posts to targeted audiences based on demographics, interests, and behaviors.
c. Facebook Groups: Engage in relevant groups and communities, providing valuable insights and promoting Selpay's services.
d. Retargeting: Implement retargeting campaigns to re-engage website visitors and previous users.

3. Instagram Marketing (Budget #40,000)

Sponsored Posts: Boost posts to targeted audiences based on demographics, interests, and behaviors.



4. Google Marketing (Budget: #40,000)

Google is essential for capturing users who are actively searching for digital payment solutions.

a. Search Ads: Run targeted search ads for relevant keywords related to digital payments and financial services.
b. Display Ads: Utilize display ads on Google's network to increase brand visibility.
c. Remarketing: Implement remarketing campaigns to reach users who have previously visited the Selpay website.
d. Google My Business: Optimize the Google My Business listing to appear in local search results.

Monitoring and Analysis:

1. Conversion Tracking: Set up conversion tracking on all platforms to measure the success of each campaign in terms of sign-ups and engagement.
2. Analytics: Use Google Analytics and other relevant tools to monitor website traffic, user behavior, and campaign performance.
3. Budget Allocation: Continuously review the performance of each platform and adjust the budget allocation accordingly to maximize ROI.

With this comprehensive media marketing plan, Selpay aims to increase its brand visibility, attract new users, and drive engagement during the months of July to September 2023. By leveraging the strengths of each platform and closely monitoring performance, Selpay will strive to achieve its marketing objectives effectively.

